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UPPER TOWNSHIPCommunity Vision Survey ResultsCommunity Vision Survey Results

3.7.09

The results of the March 7, 2009 workshop are contained in this document.  

Participants were asked to rate the images they saw on how appropriate they 
were for the future of the Town Centers of Seaville and Marmora.  Residents 
were asked to rate each image from -5 to +5.  

Negative numbers represent that the image is not appropriate for the   
future of the Town Centers.  

A zero means that the participant was indifferent to the image.   
Positive numbers indicate that the image was appropriate for the 

future of the Town Centers. 

The six highest and six lowest images are shown first.  They represent the six 
images that are most appropriate according to the participants for the 
f t re of Sea ille and Marmora The lo est ranked n mbers represent the sifuture of Seaville and Marmora. The lowest ranked numbers represent the six 
images that were determined to be completely inappropriate for the 
Centers.

Finally, the results for each image shown during the Community Vision 
Survey are included by category, ranked from highest to lowest.  

The numbers show both the average and the standard deviation.  For example g p
2.5 (2.0) means that the image received an average level of appropriateness of 
+2.5, with responses that varied from +1.5 to  a +4.5.  This image would then 
be used to guide the consultants as they develop the Form-Based Code.
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